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The City of San Clemente
|nV|teS you to participate as we continue creating a

Vision and Strategic Plan for the city’s future. Two workshops

Mission Statement

The City of San Clemente, in
partnership with the community
we serve, will foster a tradition will be held in July to allow everyone a chance to confirm the

dedicated to:
things we value most as a community. They will also be a

P> Maintaining a safe, healthy
atmosphere in which to live,
work and play; These workshops will build on all of the input to date and will

chance to provide direction on where and how we will change.

D> Guiding development to ensure help guide San Clemente toward a clear vision for the future

responsible growth while
preserving and enhancing our
village character, unique
environment and natural

amenities; Su rvey Highlights

Providing for the City’s
long-term stability through You've been talking about what you cherish and some
promotion of economic vitality
and diversity...

as we embark on updating our General Plan this fall!

things that could change about San Clemente and

we've been listening! Find out what you and your

Resulting in a balanced
community committed to
protecting what is valued today
while meeting tomorrow’s
needs.

neighbors have been saying about our City.

We love San Clemente’s quality of lifel 97% of residents view our quality of life
as excellent or good.

Preserve San Clemente’s small town atmosphere/unique

village character. 86% said that preserving the unique village character
For more information, visit - N of San Clemente is high or medium priority for the future.

- www.san-clemente.org/vnsmnsanc em ente.
Protect the beaches. The most important thing the City should
preserve for the future is the quality and proximity of local beaches.

Keep neighborhoods desirable. 97% said that having adequate
@ parking is at least somewhat important for neighborhoods.

Not far behind, 93% value being within walking distance of parks

and green spaces.

& We want to spend more in San Clemente! Additional restaurants,
.‘.

entertainment options, and a Target store were the most-desired
services.
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Community Workshop #1: Community Workshop #2: Final Vision General Plan
Visioning Priorities and Change Areas and Update
Carnival Cinco de Mayo July 9 July 29 Strategic Plan Process Kick-Off
April 17-19 May 2

Summer 2009




